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Plan local
campaigns that
make sense

This guide gives you an overview of cultural moments, seasonal peaks and local
events that shape how people shop in your target markets.
It is designed to help you:

 |dentify relevant dates to build campaigns around
e Understand when and how local competitors are likely to engage
e Align your tone, timing and content with what customers actually expect

The calendar is developed by our native e-commerce specialists - based on real
insight from the markets we work in every day. You will also find short, practical tips
throughout the guide to help you plan and adapt your campaigns.

Whether you are launching in a new market or strengthening your local presence,
this guide is built to support clear, timely planning - with local expectations in mind.

What we can do for your success 8
MakesYoulocal has supported over 1,000
webshops with their international expansion. Our
native specialists adapt webshops to local
expectations, translate product and site content in
21 languages, and manage daily operations —
from customer service to social media monitoring.

We help make your business feel local from day
one — so it can perform in every market you enter.

Below, you find inspiring cases of brands who took
their business abroad:

SEE CASES



https://makesyoulocal.com/cases-all?utm_campaign=Local%20Marketing%20Guide%20%2F%20Annual%20Marketing%20Wheel&utm_source=content_guide_LV&utm_medium=pdf&utm_content=button_cases
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Getting
localisation
right from day
one

Expanding into a new country is not just
about translating your site or launching
ads. Each market — small or large — has
its own habits, expectations, and ways
of shopping. Success comes from
adapting properly, not just scaling
broadly.

Speak the language or stay invisible
Even in countries where many
understand English, shoppers still prefer
to browse and buy in their own language.
Translate your webshop, product texts,
and support materials properly. A native
tone builds trust - especially for first-time
buyers.

Local habits are not easily changed
Shoppers expect what they are used to. If
your site does not offer familiar delivery or
payment methods - like parcel lockers in
Lithuania, Klarna in the Nordics, or home
delivery in the UK - customers are likely to
abandon the cart. Review how local
competitors structure their checkout and
mirror what works.
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Start with the strongest segment
You do not need to launch everywhere at
once. Look at your data: where are you
already seeing traffic or interest? Use that
to decide where to focus. If you are
entering Denmark, Copenhagen is often
the most effective place to start - with
high online activity and early adopter
behaviour. In Germany, regions like
Hamburg or Dusseldorf offer a strong e-
commerce presence and openness to
new brands. Segment and test before
scaling.

You are not alone - stand out fast

In any market, your USP has to be visible
early. If your product fills a gap, show it. If
your service is faster, simpler or more
transparent than what local customers
are used to, make that clear from the first
interaction - especially on landing pages
and product detail pages.
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Define your audience carefully
Whether you are targeting eco-conscious
families in Tallinn or urban professionals
in Hamburg, clarity helps. Broad
targeting rarely pays off. Use local
insights and your own analytics to shape
campaign content that speaks to a
specific group.

Trustis built locally - and early
Shoppers want to see that others in their
market trust you. Reviews from other
countries carry less weight than
feedback from people nearby. From the
start, have a strategy in place to collect
local reviews - through follow-up emails,
post-purchase incentives or local review
platforms like Trustpilot or Google. Even a
few genuine local testimonials can help
overcome the hesitation that often
comes with ordering from a new brand.

Want to check if your
webshop meets local
expectations?

Our native e-commerce managers can
help review your site and highlight where

it feels off to local customers — from

delivery options to tone of voice. See how

the process works at MakesYoulocal.

Use the right mix of channels

Not every platform performs the same in
every country. Instagram might work well
in the UK, while YouTube or Facebook
performs better in Germany. Align your
content, tone and visuals with local
preferences - and test before
committing budget.

Consistency matters - but
localisation matters more

Use the same brand values across
markets, but adapt tone, offers and
expectations. A reliable return policy in
Germany, humourin Finland, or a
campaign in local colours can all signal
that you understand your audience.



https://makesyoulocal.com/native-ecommerce-managers?utm_campaign=Local%20Marketing%20Guide%20%2F%20Annual%20Marketing%20Wheel&utm_source=content_guide_LV&utm_medium=pdf&utm_content=link_ecom_managers
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What you
should khow
about Latvia

MARKET SIZE

0.77 billion EUR
value of the online market

OFFICIAL LANGUAGES

Latvian

DO YOU KNOW THESE SUCCESSFUL
LATVIANS LATVIAN BRANDS?

Reserved yet fact-based and

Madara Cosmetics, Stenders, Latvijas
quality-focused.

Balzams (Riga Black Balsam), Laima,

Printify
PRODUCT SOCIAL MEDIA ANNUAL
CATEGORIES CHANNELS HIGHLIGHTS
E:?:;Xa%Care G 1.46 million users & Christmas
‘ ]Elolgfcr\;viggr& 0 0.83 million users & Midsummer
% Furniture 0 0.74 million users Independence Day
DOWNLOAD MARKET FACT SHEETS | orr aiL MARKET FACTS

FOR EVEN MORE MARKET FACTS


https://makesyoulocal.com/market-fact-sheets?utm_campaign=Local%20Marketing%20Guide%20%2F%20Annual%20Marketing%20Wheel&utm_source=content_guide_LV&utm_medium=pdf&utm_content=button_market_factsheets
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Specialist’s
Content
Marketing tips

Liena Bruneniece-Ziniene
E-commerce Specialist at MakesYouLocal

WHAT WORKS WELL WHAT TO AVOID

¢ Lifestyle visuals that convey high quality of life ¢ Pushy sales tactics, constant offers of
through peace and personal time resonate discounts or spammy ads can be a turn off
with Latvians. e Ignoring local celebrations (Midsummer, 18
e A clear, compact and down-to-earth style November) or failing to link your content to
resonates more than overblown language. cultural touchpoints is a missed opportunity.
e Content that encourages discussion, polls, or e To be considered vulgar or untrustworthy.
sharing experiences works well. Excessively extravagant things, ostentatious
e The stories about sustainability and local luxury, or provocative parties do not
products (Latvians value organic and "local correspond to the Latvian values —modesty,
production”) work very well. functionality, and restrained elegance.

CAMPAIGN ANGLE IDEAS

e Latvians have a profound, almost spiritual connection to the forest (mezs).
Visuals should evoke calm, quietude, and a sense of heritage (dzimta puse).

e References to Latvia's strong culture, characterised by cosy comfort, slow
mornings, and warm comfort.

e Focus on the combination of quality and affordability. Position the product
as a "smart” choice, not just a "cheap” choice.

CULTURAL REMINDERS

e Latvians are practical and careful consumers - they want to understand
before they buy.

e "We are local” - belonging is an important sign of credibility to Latvians.

e Mindful use of informal 'you' (tu) in youth campaigns or formal 'you' (jas)
builds trust.
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January

Winter sales

As we wrap up celebrations of Christmas
and New Year according to the Julian
calendar, the shopping excitement
continues! To maintain the festive
momentum, stores launch enticing winter
sales with exclusive offers for winter
apparel, home essentials, and holiday
decorations. With Orthodox Christmas and
the Old New Year approaching, the festive
spirit and demand for gifts remain strong
throughout the month.

IMPORTANT DATES

29

12

19

26

30

13

20

21

31 1 2 3 4

14 15 16 17 18

21 22 23 24 25

28 29 30 31

1°* New Year's Day
Jaungada diena

#laimigujaunogadu #daudzlaimes #jaunaisgads
#jaunsgadsjaunssakums

4" World Braille Day
Starptautiska Braila raksta diena

#brails #saliedetiba
#integracija

6" Star Day
Zvaigznes diena

#zvaigznesdiena # starday
#epiphany

7'" Orthodox Christmas
Pareizticigo Ziemassvétki

#pareizticigoziemassvetki #atkalsvetki #ziema
#cuyacTnusBoropoxdecTsa

11" International Thank You Day
Starptautiska “paldies” diena

#paldies #pateiciba
#paldiesdiena

14" Orthodox New Year
Vecais Jaunais Gads

#vecaisjaunaisgads #oldnewyear
#cTapbilHoBbIUrod

20" Commemoration Day of Defenders of the Barricades

1991. gada barikazu aizstavju atceres diena

#barikades #briviba
#neatkariba #1991

24" International Day of Education
Starptautiska izglitibas diena

#izglitiba #izglitibasdiena
#zin@dsanas

26" The Centenary of the International Recognition of Latvia

Latvijas starptautiskas atziSanas diena

#dejure #deiure
#latvija

26" International Day of Clean Energy
Starptautiska tiras energijas diena

#tiraenergija #dabaidraudzigs
#atjaunojamaenergija

29" Chinese New Year
KinieSu Jaunais gads

#kiniesSujaunaisgads
#cuskasgads

Local’s tip

Since The Star Day follows immediately after New
Year's Day and concludes the Christmas/holiday
season, it often marks the end of holiday sales and
a return to "normal” mode.
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February "

26
2
Local’s tip
Valentine's Day is a fairly new 9

celebration in Latvia, with couples

exchanging gifts, schools holding

"Friendship Days" and companies 16
offering themed promotions.

23

IMPORTANT DATES

21

10

17

24

28 29 30 31

1 12 13 14 15

18 19 20 21 22

25 26 21 28

2" candlemas
Svecu diena

#svecudiena #sveces #sveculiesana

2" World Wetlands Day
Starptautiska mitraju diena

#MitrajuDiena #mitraji
#worldwetlandsday #dabasaizsardziba

4" World Cancer Day
Pasaules Pretvéza diena

#vézis #pretvéZadiena #onkologija

5 Agata Day
Agatas diena

#agatasdiena #agatesdiena
#svétaagata

6" Shrovetide Carnival
Meteni (péc Saules kalendara)

#meteni #meteni
#pankukas #metendiena #macneHuua

11" International Day of Women and Girls in Science
Starptautiska sievieSu un meitenu diena zinatné

#sievieteszinatné #womeninscience
#girlpower

14" Valentine's Day
Valentina diena

#valentinadiena #valentinadiena
#valentinadienasdavana #iloveyou
#milestibassvétki #estevimilu #milestiba

18" Day of Ashes
Pelnu diena

#gavénis #pelnudiena
#lieldienasgaidot

20" World Day of Social Justice
Pasaules sociala taisniguma diena

#socialaistaisnigums #socialjustice
#worlddayofsocialjustice

21* International Mother Language Day
Starptautiska dzimtas valodas diena

#dzimtasvalodasdiena #dzimtavaloda
#UNESCO

Candlemas & mask parades

A traditional celebrations mark the midpoint of winter.
Candlemas is a time to light candles symbolising the arrival
of spring. Masked parades, held from late November to
February, celebrate the Winter Solstice with colorful
costumes, spirit symbolism, humor, and fertility rituals




Hocx. GONTENT GUIDE TO MARKETING IN LATVIA

March

23 24 25 26 21 28 1
, 2 3 4 5 b 7 8
Local’s tip
Day of Mdra is about nature's
awakening, strength and beauty — a 9 10 1 12 13 14 15
good occasion to tell a brand story
emphasising Latvian identity, ecology, 16 17 18 19 20 21 29
health, femininity, and support for local
producers.
23 24 25 26 21 28 29
30 31
8" International Women's Day .
# # #
Starptautiska sieviesu diena jeb 8.marta svétki 8marts #sieviesudiena #tulpes
16" = Remembrance Day of the Latvian Legionnaires #16marts #legionarudiena
Legionaru pieminas diena #legionari #legions
18" Global Recycling Day #globalrecycling
Vispasaules parstrades diena #apritesekonomika
19*" Customer Day #KlientaDiena
Klienta diena #LaimigiKlienti
21°* International Day of Forests #starptautiskamezudiena #mezi
Starptautiska mezu diena #meZudiena
25'" Day of Mara #marasdiena #pavasaramara
Maras diena #pavasaris
29'" Palmsunday #pupolsvétdiena #PupoluSvétdiena
Papolu svétdiena #pavasaris #Pupoli
30" International Day of Zero Waste #ZeroWasteDay #BezatkritumuDiena
Starptautiska bezatkritumu diena #bezatkritumiem
It’s all about her
giving flowers and gifts to women is widely
popular on Women's Day. The focus is on
spring flowers, e.g., tulips. Appropriate gifts
include perfumes, spa treatments, jewelry,
chocolate, and festive meals. Men traditionally
buy gifts for all the women in their lives (wives,
mothers, colleagues, etc.). Companies
commonly honor and give flowers or small
gifts to female employees as well.
Local’s tip

Willow branches play a central role in Palm
Sunday traditions and Easter imagery.
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April

30 31 1 2 3 4
6 1 8 9 10 1
Local’s tip
The April Fools' chant goes, "April, April!" 13 14 15 16 17 18
if you've managed to fool someone.
20 21 22 23 24 25
21 28 29 30

IMPORTANT DATES

12

19

26

1°* April Fool's Day
Joku diena

#1aprilis #jokudiena #aprilapril
#aprilfools

2" World Autism Awareness Day
Pasaules Autisma atpazistamibas diena

#autisms #autismawareness
#autismadiena

4" Good Friday
Liela piektdiena

#lielapiektdiena #Lieldienas
#lieldienuolas #olukrasosana

5. 6" Easter
Lieldienas

#Lieldienas #priecigaslieldienas
#lieldienuzakis #gimene #sapoles

7'" World Health Day
Pasaules veselibas diena

#veselibasdiena #veseliba
#VeselibasDiena

22" Earth Day
Zemes diena

#zemesdiena #earthday #paldiesdabai

23" St. George's Day
Jurgi jeb Usina diena

#Jurgi #Jurgadiena #jurgi

24" Fashion Revolution Day
Modes revolicijas diena

#mode #modesdiena

27" Latgale Congress Day
Latgales kongresa diena

#Latgaleskongress #Latgale #Latvija

29" International Dance Day
Starptautiska dejas diena

#dejasdiena #danceday #dejotirlaime

Local’s tip

The Easter Bunny is popular in Latvia, but NOT the
central or original symbol of Easter. For a local touch,
focus on Easter traditions — warmth, nostalgia,
authenticity, and energetic spirit. Hand-painted eggs,
swinging in wooden swings in traditional costumes,
rolling eggs. Everything comes directly from nature -
pastel colors, woven baskets, moss, untreated wood
and linen capture the joy.
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qu MoT

21 28 29 30 1 2 3
Month of family values 4 5 6 7 8 9 10
May is a time of respectful national
celebration, but also a time of significant
commercial opportunities. First part of the 1 12 13 14 15 16 17
month is for patriotic tone, while Mother's
Day and Family Day focus on family and 18 19 20 21 29 23 24
gift-giving.

25 26 21 28 29 30 31

IMPORTANT DATES

1°* Labor Day, Constitution of the Republic of Latvia Adoption Day
Darba svétki, Latvijas Republikas Satversmes sasaukSanas diena

#1maijs #darbasvetki #darbasvétki
#svetki

4'" Day of the Restoration of Latvian Independence
Latvijas Republikas Neatkaribas atjaunoSanas diena

#4maijs #neatkariba #briviba
#valstssvétki

9'" Europe Day
Eiropas diena

#eiropasdiena #EiropasSavieniba #ES

10" Mother's Day
Mates diena

#matesdiena #matesdiena
#matesdienasdavana #mamindiena

15" International Day of Families
Starptautiska gimenes diena

#gimenesdiena #gimenesdiena
#managimene

16" Bike-to-Work Day
“Ar velo uz darbu” diena

#arvelouzdarbu #arvelo #parzalulatviju

17" Firefighters and Rescuers Day
Ugunsdzéséju un glabéju diena

#vugd #ugunsdzéséjudiena
#glabéjudiena

18" International Museum Day

#muzejunakts #museumnight

Muzeju diena #atvértasdurvis

th =
24 Whl_ts!.ln #vasarassvetki #vasaranak #daba
Vasarsvétki

Local’s tip

Family Day receives active attention in the mediq,
social campaigns, and commercial marketing — a
consistent message about family, values,
togetherness, love, and appreciation is conveyed.

Local’s tip

Latvians call this day the “white tablecloth

celebration”, which means celebrating
independence with grace, respect and
pride amongst family and friends.
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June

1 2 3 4 5 6 7
Summer 8 9 10 [l 12 13 14
June is one of the most important months of
the year in Latvia. This is determined by two
very strong and distinct themes: graduation 15 16 17 18 19 20 21
and the summer season and, most
importantly, the Ligo/Jani celebrations. 292 23 24 25 26 27 28
Graduation generates high demand for
goods with high added value. June marks the
official transition to the summer season, 29 30
which highlights the importance of tourism,
leisure, and seasonal goods.
1** International Day for Protection of Children #bérnudiena #bérni
Starptautiska bérnu aizsardzibas diena #bérnudienasfestivals
3" World Bicycle Day o )
# # #
Starptautiska velosipédu diena velo #velosipédudiena #velodiena
th
8" World Oc(fans Pay #okeanudiena #okeans #oceanday
Pasaules okeanu diena
17" Occupation of the Latvian Republic Day #okupdacijasdiena #okupdcija
Latvijas Republikas okupacijas diena #brivavalsts
20'" World Refugee Day . ) o
Pasaules bég|u diena #bégludiena #bégli #refugeeday
23" Midsummer celebration #ligo #ligoligo #janunakts #jani
Ligo #januzales
24 saint John's Day #jani #jani #vasarassaulgrieZi
Jani #summersolstice #janabérni #latvija
th A (]
2? sa".lt Peter's Day #péterdiena #péteri #vasara
Pétera diena
Midsummer
Ligo/Jani focuses on traditions, nature, and
being together in nature with bonfires and
Jani wreaths and celebrations. is the most
important holiday of the year - right after
Christmas. Most people celebrate
Midsummer by going to their country and
lakeside homes or by going to outdoor
concerts, balls and plays. Bonfires in nature, Local’s tip

friends, national songs, cheese and beer are
a MUST HAVE.

Choose visuals with oak
wreaths, linen/white clothes,
cheese, beer, bonfires,

jumping or dew to capture
the local Midsummer feeling.
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July M T W T F § S

20 21 22 23 24 25 26

21 28 29 30 31

IMPORTANT DATES

3™ Plastic Bag Free Day #plasticbagday #saudzédabu
Starptautiska no plastmasas maisiniem briva diena #plastmasasmaisins
4" Commemoration day on the victims of genocide #4jalijs #holokausts
Ebreju tautas genocida upuru pieminas diena #vésture #mésatceramies
10" Seven Brothers’ Day #septinigulétaji
Septinu braju vai Septinu gulétaju diena #lietussargs #lietus
11" Day of the Sea #jurassvetki #jarassvétki
Jaras svétku diena #zvejnieksvétki
17'" World Emoji Day #emojy #emocijzimes
Pasaules emocijzimju (emoji) diena #emocijzimjudiena
25" Feast of Saint James #jékabadiena #maizesdiena
Jékaba diena #saimniekadiena
th v
26 Anr_ia s Day #annasdiena #annasdienas #Anna
Annas diena
28" World Nature Conservation Day #dabasaizsardzibasdiena
Pasaules Dabas aizsardzibas diena #saudzédabu #dzivozali
30" International Friendship Day #draudzibasdiena #skauti #gaidas
Starptautiska draudzibas diena #worldthinkingday #FoundersDay




Hocx. GONTENT GUIDE TO MARKETING IN LATVIA

August M T w T F S S

21 28 29 30 31 1 2
Local’s tip 3 4 5 6 7 8 9
Meadowlark, oak tree, and linden tree:
Use these images as an aesthetic and 10 11 12 13 14 15 16

national backdrop for your campaigns

(especially if you are advertising food,

cosmetics, or tourism services). They 17 18 19 20 21 22 23
create closeness to Latvian nature.

24 25 26 21 28 29 30

31
7" International Beer Day #alusdiena #alus
Starptautiska alus diena #StarptautiskaAlusDiena
th -
8" International Cat Day #kakudiena #kaki #kakis
Pasaules kaku diena ’ ’ ’
11"" = Commemoration Day of Latvian Freedom Fighters #brivibascinitajudiena
Latvijas brivibas cinitaju pieminas diena #brivibascinitaji #briviba
12'" International Youth Day #jaunatnesdiena #jauniesi
Starptautiska jaunatnes diena #jauniesudiena
th -
13 Inter'nai:lonajil Lgfthanders Day #kreiludiena #kreili #arkreiso
Starptautiska kreilu diena ! !
15" Virgin Mary's Assumption day #aglona #aglonasbazilika
Vissvétakas Jaunavas Marijas debesis uznemsanas svétki #aglonassvétki #svétcelojums
st emm - - a g =
21 = An.nnfe_rs-ary of"the de fg_cto restoratlon oflLatwa s m:lepende?ce #defacto #21augusts #Latvija
Konstitucionala likuma "Par Latvijas Republikas valstisko statusu” pienemsanas o .
. #brivibascels
diena
23" The Baltic Way #baltijascels #baltija #Latvija
Baltijas ce|$ #Lietuva #Igaunija

Outdoor festival time

August is dominated by a lively summer atmosphere
and cultural events. Consumers are expected to have
more spending power but will remain price-conscious,
prioritizing convenient e-commerce and fast delivery.
Marketing strategies should focus on outdoor lifestyles,
festival culture, and travel, while offering good value
and easy purchasing options.

Local’s tip

By the end of August, families
prepare for the school semester
start — back to school campaigns
run in August!
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September v

31 1

Not the End of Summer 7 8
School starts on September 1st, but the
weather often remains pleasant. Don't
pack away your summer clothes and
shoes just yet. The month is perfect for
enjoying a late summer feeling without 21 22
the tourist crowds and for enjoying the
last of summer and back-to-school

28 29
sales.

14 15

IMPORTANT DATES

16 17 18 19 20

23 24 25 26 21

30

1" Knowledge Day
Zinibu diena

#yrittaja #yrittajyys #yrittajanpaiva

5" International Literacy Day
Starptautiska rakstpratibas diena

#RakstitPrasme #rakstiba #valoda

13 Father's Day
Téva diena

#tévadiena #tevadiena
#tévadienakatrudienu #tétis #tétisvar

21% International Day of Peace
Starptautiska miera diena

#mieradiena #miers #peaceday

22" World Car-Free Day
Diena bez auto

#dienabezauto #velo #arvelouzdarbu

22" = Baltic Unity Day
Baltu vienotibas diena

#baltuvienotibasdiena #latvija #lietuva

26" International Sign Language Day
Starptautiska zimju valodu diena

#ZimjuValodasDiena #SignLanguageDay
#zimjuvaloda

26" European Day of Languages
Eiropas valodu diena

#eiropasvalodudiena #valodudiena
#biblioteka

29" Michael's Day
Mike|diena

#mikeli #mikeldiena #rudenssaulgriezZi
#rudens

29" International Day of Awareness of Food Loss and Waste
Starptautiska partikas zudumu un partikas atkritumu izpratnes diena

#partikasatlikumi #partikasdienas
#zerowastefood

Fresh start

September in Latvia marks a vibrant transition, with the fresh
start of the new school year and a shift toward a cosy,
harvest-themed atmosphere. Locals enjoy the "golden
autumn’, perfect for hiking and outdoor activities before the
cold sets in. For marketing, it's a prime time to promote
back-to-school items, seasonal produce, and products that
create a sense of warmth and comfort at home.
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OCtOber M T W T F § S

28 29 30 1 2 3 4
Cozy time 5 6 I 8 9 10 11
The days are getting shorter, and in the
evenings people seek warmth and comfort at 12 13 14 15 16 17 18

home. It's the beginning of the season for
candles, hot teq, coffee, cosy blankets, books,
movies, or games. Messages that focus on
rest and relaxation are increasingly popular.

19 20 21 22 23 24 25

26 21 28 29 30 31

IMPORTANT DATES

1** International Day of Older Persons

s . . #seniorudiena #seniori
Starptautiska senioru diena

2" World Smile Day #PasaulesSmaiduDiena #Smaidi
Pasaules smaida diena #WorldSmileDay

th s

5" = Teacher's Day

# . # _— _.
Skolotaju diena skolotajudiena #skolotaja #skolotajs

10" World Mental Health Day #garigaveseliba #mentalaveseliba
Pasaules garigas veselibas diena #garigasveselibasdiena

15'" = State Language Day #valstsvaloda #valstsvalodasdiena
Valsts valodas diena #latvieSuvaloda

28" International Animation Day #InternationalAnimationDay #animacija
Starptautiska animacijas diena #StarptautiskaAnimacijasDiena

31°* = Halloween

_ #helovins #saldumi #joksvaisaldumi
Helovins

Local’s tip

Halloween holds minor interest in Latvia
compared to Christmas. Therefore, you'll find
Christmas stock hitting shelves early, often
appearing right next to Halloween decorations.

Local’s tip

Teachers' Day is widely celebrated in and outside of schools. Flowers,
sweets, high-quality office supplies, coffee/tea sets, thermos flasks,
books, and gift cards make for good presents. The day is about simplicity,
respect, gratitude and recognition.
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November

Local’s tip

November is a patriotic and cosy month,
marking La¢plésis Day and
Independence Day with respect and
candles. The month is ideal for marketing
themes of light, cosiness, and warmth.

IMPORTANT DATES

26

16

23

30

21

10

17

24

28 29 30 31

1 12 13 14
18 19 20 21

25 26 21 28

15

22

29

1** World Vegan Day
Pasaules veganisma diena

#pasaulesveganismadiena
#veganisms #vegans

10" = Martindiena
St. Martin's Day

#martindiena #martini #kekatas

11" Singles’ Day
Vientu|nieku diena

#vientulniekudiena #SinglesDay #sale

11"" = Laéplésis Day
Lacpléesa diena

#lacplésadiena #lacplésis #11Inovembris
#latvijaskarogs

16" International Day for Tolerance
Starptautiska tolerances diena

#tolerancesdiena #iecietiba
#ieklaujoSasabiedriba

17"" World Prematurity Day
Pasaules priekslaicigi dzimuSo bérnu diena

#priekslaicigidzimuSodiena
#priekslaicigidzimisbérns #piedzimuagrak

18" = Proclamation Day of the Republic of Latvia
Latvijas Republikas proklamésanas diena

#18novembris #latvijasdzimsanasdiena
#18novembrise= #latvijaskarogs

22" = Evening of Candles
Svecisu vakars

#svecisuvakars #sveces #gaisma

22" First Advent
Pirma Advente

#PirmaAdvente #advente
#AdventesLaiks

27" Black Friday
Melna piektdiena

#melnapiektdiena #melnaizpardosana
#BlackFridaylzpardosana

Local’s tip

the Day of Latvian Patriots is a very important and

serious celebration. Online shops and retailers

therefore avoid running large campaigns under the

name "Singles’ Day’, so as not to clash with the
patriotic mood
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December

The light is coming

Thus, for Latvians, Lucia Day is not a big
holiday but a quiet but significant day
that reminds us of the power of light in
the darkness and ushers in the season of
Christmas waiting.

IMPORTANT DATES

30

14

21

28

15

22

29

16 17 18 19 20

23 24 25 26 21

30 31

5" International Volunteer Day
Starptautiska brivpratigo diena

#brivpratigodiena #brivpratigie
#brivpratigaisdarbs

6" Second Advent #0traAdvente #advente
Otra Advente #AdventesLaiks
10" Human Rights Day

Starptautiska cilvéktiesibu diena

#cilvéktiesibas #tiesibas

13" Third Advent
Tresa Advente

#TresaAdvente #advente
#AdventesLaiks

13" St Lucia's Day
Ldcijas diena

#LdacijasDiena #sveces
#gaisma

13" Fourth Advent #CeturtaAdvente #advente
Ceturta Advente #AdventesLaiks
24" Christmas Eve #ziemassvétkuvakars #ziemassvétki

Ziemassveétku vakars

#ziemassvétkudavanas

25" Christmas Day
Ziemassveétku diena

#ziemassvétki #ziemassvétkulaiks
#ziemassvétkudavanas

31" New Year's Eve
Jaungada vakars

#jaunaisgads #vecvakars
#jaungadanakts

Did you know

e Riga is the historical birthplace of the Christmas tree.

e The main event is Christmas dinner with traditional
dishes, like grey peas with pig's snout, gingerbread

cookies, stewed cabbage, and pies

Local’s tip

Post-Christmas sales start in shops. This is an important month
for retail promotions. Traditionally, people go out in the evening
to eat, dance, drink in the beautifully decorated traditional

Christmas markets.
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