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THE MOST COMMON REASONS THAT
MOTIVATE POLISH TO PURCHASE WHAT YOU SHOULD DO T0 BE SUCCESSFUL

FROM FOREING COUNTRIES Highlighting transaction security is vital for

success, as 89% of Polish consumers prioritise it.
40% Better prices Additionally, providing transparent details about
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WHAT WILL HURT YOUR CONVERSION RATE

Regarding the primary concerns of consumers, 37%
find the potential return process troubling, while
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service customer service. It's essential to tackle these
Monthly average value of online issues to uphold a positive shopping experience and
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